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SDG washing or responsible and trustworthy SDG sustainable 
communication?

The case of  the Danish Communication Industry

Reflections and ideas for explorative studies 



Looking for traces 



Presenter
Presentation Notes
Vi vil gerne minde statsminister Sanna Marin og hele den regering, han stod i spidsen for, om de klimabeslutninger, der skal træffes på det budgetmøde, der starter i morgen. Læs mere: https://www.greenpeace.org/.../greenpeace-imitoi-time.../





https://www.facebook.com/watch/?v=825202168174596

https://www.facebook.com/watch/?v=825202168174596


What?



How to enact trustworthy / trusted SDG 
communication?
Enablers and constraints (context)?
Focus on the role and perspective of communicators (OrgCom)
Social construction of ”SDG” and ”SDG Communication”
Construction and negotiation of meaning (free floating signifiers)

Enactment of SDG in communicating and acting 
(NB communication itself: symbolic interaction, making something 
”common”) 



Why?
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How?



• Collaboration 
• Engaged scholarship
• Co-creation
• Focus on networks of stakeholders in the times of networks of analog 

and digital, social, mobile, interactive media)
• Focus on communicators (communication professionals) as source 

and actor



Preliminary research design and framework

NB Explorative study /ies
Mixed methods:
Quantitave data 

survey
Qualitative data 

survey
research interviews
(Case studies)
Methods: Content analysis (Attride-Sterling, TNA; Discourse analysis
(Fairclough, CDA) 
Philosophy of Science Social Constructivism (Gergen) /Hermeneutics
(Gadamer)



Person, organization, communication function

Person 
(Communication 
professional)

Demograhics, education
job status, experience, role
(communicator, 

job function/
department:

Management/ 
strategy
Communications
PR
Marketing
HR
CSR

Organization 

Structure
seize
industry

Alignment top 
management 
Communication
”SDG-born” / ”SDG-
immigrants”
Sector

privat
public
civil society (NGO)
comm.agency

Comunication function

Influence
Performance



Situation and perception
SDG communication (CSR communnication)
Situation / state of the art
SDG strategy

Responsibilities
Goals / objectives
Ressources 
Challenges / barriers
Sucess stories
Track record /history

SDG communication

Responsibilities
Goals / objectives
Ressources 
Challenges / barriers
Sucess stories
Track record / history

Perception / sensemaking / sensegiving

Expectations towards organization (ideal): Importance of SDG  
(SDG  strategy // SDG communication)

Expectations towards communicator themself (ideal):  
Importance of SDG  

(SDG  strategy // SDG communication)

Satisfaction with organization’s effort, contribution, ambitions  
Responsibility, goals/ objectives, impact

Satisfaction with communicator’s own effort, contribution, 
ambitions  and opportunities

Responsibility, goals/ objectives, impact

Wishes towards top management, / leadership, middle
management, colleagues
Wishes concerning own situation and function / role



The role of communication in / during
change

• Communication as a tool

• Communication as process

• Communication as social transformation 

Johansson, Catrin & Heide, Mats (2008). Speaking of change: Three communication approaches in studies of 
organizational change. Corporate Communications An International Journal 13(3): 288-305



The roles of the communication practitioner



Conclusion
• Chances for management / leadership

• Trust and legitimacy 
• UN 2030 Agenda for sustainable Development as transformation agenda and chance
• Understanding  the role of communication in change / transformation 

• Chances for communicators to contribute
• Utilizing the different roles
• Taking responsibility for content and form
• Communication ethics

• Respect
• Transparency
• Green trust (building) instead of Green washing
• Walk the talk - also in communication (e.g. inclusive, responsible, ”sustainable” communication

• One of the biggest  challenges remains
• A SDG for Communication is missing
• Transformational power of communication
• “Sustainable” and “responsible” communication?
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