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Our Business Areas

Nonprescription medicines in the 
categories of dermatology, nutritional 
supplements, pain, cardiovascular risk 
prevention, digestive health, allergy, 
and cough & cold

Pharmaceuticals Consumer HealthCrop Science

Innovative chemical & biological
crop protection, seeds & traits,
digital technologies & services

Prescription products for cardiology, 
women’s health care, oncology, 
hematology, ophthalmology, radiology 
and other areas
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Bayer Group Key Data 

83

€4.9 billions

Investment in 
research
& development

€41.4 billions

Full-year sales

99,538
Employees

As of December 31, 2020; employees in full-time equivalents
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In              countries we reach 
more than one billion people 
with our products and services.

(before special items)



Key Locations / Regions

The Bayer Group is a global enterprise 
with companies in 83 countries.

Europe/Middle East/Africa

North America

Latin America

Asia/Pacific
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Strong footprint in Turku & Finland
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Turku
Espoo (HQ)

Administration, Marketing

R&D
Production

Supply Centre Turku: one of our most 
significant production sites, manufacturing 
products for the global market 
Centre of Expertise for polymer-based 
drug delivery systems
Espoo: Among Bayer’s top 5 hubs for 
clinical project management and oncology 
drug development
Significant investments ~80m€/p.a. (incl. 
R&D)
One of the biggest CIT payers annually
Over 1000 employees



Mega Trends affecting our business
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Growing population

10bn
People by 2050

Aging societies

2bn
Persons aged >60 by 

2050

Climate change

Arable land

Food security
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Be accountable
Be lean and fast
Be courageous 
and empower 
others

Our LIFE Values guide our daily work at Bayer

Act sustainably and 
be a role model
Build trust and 
be inclusive
Collaborate and 
connect

Create value with 
the customer
Innovate and 
experiment
Go digital

Play to win
Lead with 
purpose
Grow yourself 
and others

Leadership Integrity Flexibility Efficiency
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Our Employer Branding: Be You. Be Bayer.



We provide major contributions to the Sustainable Development Goals of the United Nations 

Sustainability is integral to our values, strategy and operations

Help more 
people thrive

Decrease 
ecological 
footprint 
along the 
value chain

We drive inclusive growth, also 
in currently underserved regions
Our 2030 targets are related to 
• Access to health
• Food security & smallholder 

empowerment 
• Women empowerment

We drive growth through 
sustainable resource use 
Our 2030 targets are related to 
• Decarbonization
• Biodiversity preservation
• Further environmental 

impact reduction (incl. water, 
circular economy options)

Our Vision: 
Health for all, hunger for none

Foundation of responsible business conduct along the value chain 
Product stewardship // Respect human rights // Transparency on actions 

Our focus SDGs*
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* SDGs: United Nations‘ Sustainable Development Goals



Our top priorities in response to COVID-19
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Health and Safety

Business Continuity
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Covid-19: Pandemic comes with Opportunities and Challenges for 
our Work (and) Life 



Communication and Collaboration is a Key Factor to Success



What does the Future hold?

The Next Normal  
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Your Questions 
and Reflections


